Introduction
The position of a food market as a member of the competition process and introduction of such definition as a "competitive status of a food -guarantee of a trustworthy partner image from the point of view of creating welcoming business climate in the region, territory of well-being, security and comfort for life, and, therefore, provision of a proper competitive status for the Krasnoyarsk Territory (Krai) food market ( Fig. 1) .
Regulation of the competitive environment development
To regulate competitive situation on the food market and its competitive environment in particular, it is necessary to focus on the preventive measures aimed at protecting the market from unfair competition, but not setting the task as impeding prosecution on food producing 
Entering and consolidating the stand in the external food markets as a regulating
measure are tightly connected with the previous 2) Create public catering facilities specializing on healthy nutrition, systematic nutrition, medical diets and reducing the number of fast food catering facilities.
4) Start cooperation between regional
authorities and mass media in order to produce a cycle of programmes dedicated to inspection of service industry facilities.
5) Constant cooperation of Krasnoyarsk
Centre for Standardization and Metrology with mass media to convey information on food products quality checks and eco-friendly healthy production technologies to the public.
6) Promoting regional legislative acts
limiting the "take-it-or-leave-it" tone of food products advertising, reducing the manipulating role of advertising.
7) Development and promotion of a healthy nutrition programme for school and college students, including grants for healthy nutrition of school students.
8) Organization of free meals for the poor
living in the territory of the region. 
